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CHAPTER 1
INTRODUCTION

Chapter 1 gives an overview about the relevant aspects about this thesis and
why this research should be have done.

1.1 Background and Statement of the Problem

Digitization, networking and information as the characteristics of the 21°
century is changing the way of people's lives, learning and work. The Internet has
brought a lot of convenience to people, not only provides people with a large amount of
rich information, a variety of entertainment methods, but also brings a new way of
shopping to people-Online Shopping..............ccocoeevee..

1.2 Purpose of the Study

Research the factors that influence consumers' choice of online shopping,
investigate how online retail can meet the expectations of these potential online
consumers and make them choose to shop online.

1.3 Research Question and Hypothesis

Research question is what factors that affecting to web user for transforming to
online shopper. And what is the relationship between these factors and consumers'
attitudes and intentions to accept online shopping?

DI Marketing's "Thai Internet Shopping Survey Report” mentioned that Thai
consumers believe that online shopping is convenient and time-saving and convenient
payment methods are the reasons why many consumers choose online shopping, and
worrying about quality, size, after-sales and other problems The main reason for
choosing online shopping.........................

1.4 Definition Terms

Perceives Online Shopping to be Useful

A core content of TAM is that individuals believe that the use of specific
technologies can increase performance, improve efficiency and produce favorable
results. Consumers are rational and will follow the cost-benefit theory................

1.5 Significance of the Study

E-commerce has transformed traditional lifestyles, making it easier for people to
shop. It has greatly speeded up consumers' access to various products and services, and
greatly enhanced their richness. Thailand's e-commerce industry and overall online
shopping are in a period of rapid development................

1.6 Conceptual Framework
This research is based on the conceptual framework specified below: ..........
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