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3(3-0-6)

3(3-0-6)

3(3-0-6)
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05-211-707
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ﬂ"li%ﬂﬂ?iﬂﬂéﬂ’]wLLaSﬂ’ﬁLﬁINNaNa(ﬂ
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05-412-705

05-413-706

WtoRLAeN1IN1TURTN1T8Y

Special Topics in Financial Accounting
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ﬁﬁaﬂLﬂwwmim@mﬂi%uqa
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Advanced Regional Business Systems
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Global Branding and Advertising
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Cross Cultural Management

05-111-706 N1 WBTBIEUTUTINATEMINSUSEINA 3(3-0-6)
Negotiation for International Business

05-111-708  1ATINT58WINSUTZNA 3(3-0-6)

International Project

2.2 N137a1A

05-211-604  N13IANITNARAUINUAZIIAT 3(3-0-6)
Product and Price Management

05-211-705  N1AANISNITIAIINAUNE 3(3-0-6)
Distribution Management

05-211-706 m'ﬁﬁamimmﬂLLazmﬁmmiizUU"ﬁauﬁ 3(3-0-6)
Marketing Research and Information System
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Digital Marketing Strategy
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Strategic Brand Management
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Project Management and Analysis
mﬁﬂmiﬂmmwLLasmiLﬁmamam
Quality Management and Productivity

2.4 NM1SAIANTIAINTINTIND

05-313-704

05-313-705

=

2.5 N15ULYT

v

05-411-602

05-411-603

05-413-707

nsIANITUIRNIINLazIAlulad
Innovation and Technology Management
WteiilAYn19NITIANITIAINTIUTIND

Special Topics in Business Engineering Management

NTIATIZAIIBIIUNITRY
Financial Reports Analysis
MU Tszminelsvina
International Accounting
WitaRiAenNsaouTyd
Special Topics in Auditing

2.6 FUUETEULNA

05-511-605

05-511-606

05-511-707

05-511-708

2.7 AN5L8U
05-611-602

05-611-604

05-611-707

nsdansanudsafsdfuanusiunsesdeya
Information Security Risk Management
gsnadidnnselind

Electronic Business

MINAUITTUULTING

Object Oriented Systems Development
WToNLAYNINTE UV TAULA

Special Topics in Information Systems

ATUINITNITHRUSUIANS

Bank Financial Management
NITUIMITNTRUTEIINUTEIA
International Financial Management
%’avrmﬂ'ﬁﬁu%ugq

Advanced Finance Research

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3. MPIUNUSHAZNITAUAIDETY
LAY A 2 YINEITNUS 12 BU8A8 LU 9 @Y F9INSAUAMDATE 6 UIEAR
05-310-702  MISAUAIDESY

Independent Study

05-310-703  ANeONUS

Thesis

3.1.4 WHUNISANED

WU N1 2

U9 1/ anan1sAnen® 1

05-310-601
05-210-601
05-310-602
05-410-601
39U

NsUSMsgsRadmsuuIms*
NSIANIINTAAINENTURUIIS
NMTIATINTINNTUTU M
nsUIUII STyl

* edsAuldtumiaein

UM 1/ aansAnend 2

05-710-601
05-110-601
05-510-601

05-610-601
39U

VATUEANARSANNSURUITNS
MIUTMSEINAsENINUsEIne
srunaaileaiuayy
nsinaula
NSUIISMIRUEMTUUIMNS

U 1/ maggiou

05-310-604
05-310-603
EEY

a ada o a
52 J8uiTidegsia
N5IANISIBINagNSAmMIULUIMNS

U9 2 / aansAne® 1

05-xxx-xxx

05-xxx-xxx

05-310-703
EXEY

nTIRuNguInN 1
ndsAungudn 2

INYINUS

U9 2 / Mman1sanen 2

05-xxx-xxx

05-310-703
EEY

ndsRunguIn 3

Inginus

NULhn

O W W W

ene

12

“dene
3

12

wiena
3
6
9

N
3
0

6(0-0-18)

12(0-0-36)
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ANYINIUAULDY

= 14
ANYINIUAULDY

= 14
ANYINIUAULDY

= ¥
ANYINIUAULDY
6

6
36

= 'Y
ANYINIYAULDY
6

36




16

LU U

Y 1/ mansinundi 1

05-310-601
05-210-601
05-310-602
05-410-601
EXEY

NsUSMsgsRadmsuuIms*
N133ANISNITNAMEMSTULUIINS
NMTIATINTINNTIUTU
U TUIMsadiy vy

* Fydaruldtuniiein

UM 1 /7 anansAnend 2

05-710-601
05-110-601
05-510-601

05-610-601
39U

WATYEANANTAMTURUTIS
MIUIMSTINATEMINUSEINF
szuvYnansileatiuayy
nsandula
NSUIISMIRUEMTUUIMNS

UN 1/ nmagaiau
Y

05-310-604
05-310-603
EXEY

s UiTiaegsng
NSIANSBINaYNSAMITULUINS

I 2 / mansinendi 1

05-xxx=-xxx
05-xxx-xxx
05-xxx-xxx
05-xxx=-xxx
59

ndsRungudn 1
WTIRUNguIN 2
WNTIRUNgUIN 3

v nden 1

U9 2 / man1sanei 2

05-xxx-xxx
05-310-702
biebtl

v nden 2

ANSAUAINDETY

uene

O W W W

WULhn

12

ene

wienn
3
3
3
3
12
wiena

3

6
9
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3
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AnEflenuLeY
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ANYINIUAULDY

= 14
ANYINIUAULDY

Anw1AlenuLaY
6

6
6
6

= 14
ANYINIUAULDY
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3.1.5 AN95UNY5187YN

05-110-601

05-111-602

05-111-603

N1UINMTFINTERINUTEINA 3(3-0-6)
International Business Management
lassadanmsanfiugsnaseninsemalunmsiu lnednwitdadesng o
fifransenusienssiunuesianstund Yssnoudie Jadomein
LWISHFND NOUUIY N1TLD9 NITWUITU KITIUANINLINFDUAN 9 WAy
Wesss Taesjuii Anwannsdfnufiiadusse

Structures of international business operations in general, various
factors affecting multinational operations, economics, laws,
politics, competition, labor, other environment, and ethics, case

studies in focus

NaYNSNITNAINTLAUEING 3(3-0-6)
Global Marketing Strategies
NAgMENININRIATEAUZIUUTUT TUYBIaN HLIAd BN TE Vs SN
UseNaume JRUSTIH NOUNNELaENI5Hae IngyaiaIsanALLANeIg
wazAUUdaUAUTUNITANTUAINTTUNIINITAAIAAIN 9 FIUDT AT
AMRUARILNUIVDINAN AU N1TATVUATIAT AITELATUNITINNUY
nsdnsmine lnewSeuiisusswindanssuiintululssmaiiuandng
fuuuiiuguvesaiesssuiionauanssiuluudasUszme

Advanced international marketing strategies in international
environments, culture, laws and politics, the differences and
similarities of various factors in marketing activities, product
positioning, pricing, sales promotion, and distribution, comparison

of those activities between different ethics across countries

szuuq'sﬁagﬁmﬂ%guga 3(3-0-6)
Advanced Regional Business Systems
nswsguLiiguseuugsnvlugiinmiig  vseweuiieuseninasene
VIR UALATEENAAN 9 Tdun awsnumile glsy wide vIslunquussma
depuiiey IﬂﬂLaﬁJﬂLﬂUUNLﬂJG} ‘vﬁamqﬂizwmmﬁﬂmmmmmmmzau
Comparisons of business systems in different regions or countries,
focusing on some regions or countries selected from the following

North America, Europe, Asia or socialist countries
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05-111-604

05-111-605

05-111-706

nsasInTIAUALazNIslarNSTAUAING 3(3-0-6)
Global Branding and Advertising
msuimsuaznagnslumsaideidediiunsiaudluszduaina Tng
Yol iseuinanudnlalundnnisnisiudssuduius nagnsly
MITLHUNTELNTToideasianislusefuseninaUsswmakas@ne
pdnnslunislavanseduainais nagns sUuuuild wazdelunns
TawandauSeudisusewieusemans 4 neldiuguvesiesss
Management and strategies for globally recognized branding with
focuses on, principles of public relations, and strategies in
publicity planning at the international level, comparative study of
the following global advertising principles between countries

based on ethics, strategies, methods, and advertising media

N1353ANTIAIIULANANINIIAIUSTTH 3(3-0-6)
Cross Cultural Management

NI suIsUTErIeng AnsuvesUsE Ny sEnATIALLANANS
vsedlanumlouiunesTmusssy Usenaunie Useinaannguawsnile
auisnmile glsy wevlsm il axiusennan nefnwidadseuiiey
MnnsidenunanduusumandnwuiioliiAnnnudladdfausssu
g Tassasnadinuuazaseunshdnzdmadenginssulumsv
YaayArA uazAnwsiudunguiifedestunuuandismeTausssy
Comparison of people behaviors from different countries selected
from the South and North America, Europe, Africa, Asia, or Middle
East, basic understanding of social and family structures affecting
individual working behaviors, theories in relation to cultural

differences

N131A316B9FMFUTINATENINUSEINA 3(3-0-6)

Negotiation for International Business

LuIAUAR Fiieadestuauuana1 M AL TINTeIYIRAIa lGH
nagnslunsuImsnuiumAvesumsnuanUssinasiis q wuadn
1/mmiﬁaa’liLLazmiL%mmqajﬁﬁ] ﬂaqmﬁLLazﬂ’liLﬁsumiLﬁﬁﬁnﬁiaim
nan1sgsiatund InelumsAinuludesUseyndnmguiungnisuj s
Concepts of different cultures across countries, management
strategies for international executives, concepts of business
communication, strategies and preparation for international

business negotiation, putting theories into practice
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05-111-707

05-111-708

05-210-601

indaniAYnegsiasendnasena 3(3-0-6)
Special Topics in International Business

[%
Y

nIdANYIAg o AReITeiugsAaseninalsemeiiodinusavun
MSunUszgndiitersenu wasiiauauseynns
Case studies regarding international business, application of all

knowledge to individual students’ papers and presentations

Tasanssendnelssina 3(3-0-6)
International Projects

eI InNTsEninsEmALaz LA IARR U TS TTILAY
MsUfURIvesUsEmaing 4 vlan ifiuussaunsainsSeuisnenis
Funmiluisssmaisiudsuneldmspuavesernsdfimunalasems
Perspectives of international management, concepts of cultures
and global operations, study tours to selected countries under the

supervision of responsible lecturers

N133ANINITAAAEMTULUINNS 3(3-0-6)
Marketing Management for Executives

LAANAANIINSAENA waztunevlunsdanisnisnann Usznausie
A153ASIZHAIRINS O 9 N19N1598719 N1TRANTAINILENIENIS
N1991810 miﬁ’mummjmﬂmma LLazmiﬁﬂquaﬂﬁumﬁ?mm
mjmﬁmma miﬁwmﬂaqméﬁhﬂ 9 NNNITAAN A1TINDIANIT NS
AIUAY karn1TUTELuNan1IN1TRaIn taeyaduliinfnwivinns
AATIENABIA U UNAENTNIINITAAIA LazdniuNunITRAIAT
ANTINID3UEITUNNNITAAN

Marketing concepts and processes in marketing management,
analysis of marketing environment, identification of marketing
opportunities and target markets, purchasing behavior,
development of marketing strategies, management of marketing
organizations, marketing control and evaluation with focuses on
market analysis, marketing strategy planning and marketing

planning based on marketing ethics
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05-211-602

05-211-603

nsAATEIngAnTsuguslng 3(3-0-6)
Consumer Behavior Analysis

nszvrunmsmsdnaulatevesuslnauasdlinisgsiansdszgndnsld
NO U wALFURUUATN 9 FaadudninguasngAnsuAans ietes
wldlunmsiesginginssulunsdndulafesnidnmdatadodu o
ﬁﬁ%m%waGiamzmumiéfm?iu%%aLLazmiLﬂﬁauLLUaﬂquaﬂsiums
Formensuarnedeu

Processes of consumers’ decision making both at individual and
business levels, application of theories and models in psychology and
behavioral science to the analysis of purchasing behavior and decision
making, other factors directly or indirectly affecting the processes of

consumers’ decision making and purchasing behavior changes

NAYNSN1TFREIINTAAINLTYTUINTT 3(3-0-6)

Integrated Marketing Communications Strategy

IR UTNEULAZTURBLTBINTIUHUNITAAR OFDENTTNINTNETR D992
Wedeatunisfinnsuinilaniavesnisindedeals n1snivua
TogusvasAnanaudsulving nsivuasudssana Msiiendiunay
YossAnfededs MIAUAY LaymIsUsziunaresIAnsodoanis
M3ABNA SITINTVASAAREAEANSINSAANALUUNEL KA BN
THa3asdlonsdaaiunisnain uazia3asdiody 9 mensmatadndaeiu
iieneliAnUsavEnmgegauaziimusuRinveusadny

Components and procedures of planning for marketing
communication related to determination of communication
opportunities, objectives and target audiences, budgeting, selection
of communication mixes, control and evaluation, integrated
marketing communication by means of promotion and other

marketing tools for maximum efficiency and social responsibility
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05-211-604

05-211-705

NSIANTITHANAUNULAZIIAN 3(3-0-6)
Product and Price Management

WA UlEUY WaTNagNSVOINAAS A NITWAUINE A A Lny
ANTASIAINULANAIIVDIHARN N NITATRUAR VLA UINE R H U9
nsdndulafenfusienisnaniuel arendndud Lasdriunaunss
wAnfdt nstmuanagnsialdluusastuneuressasinnanSnst
sruannsinaulaiienfusian Feuszneudenisiiansandadeid
BNBNARDNIIANUATIAT NISLEBATDNITANNUATIAT ATTAIRUA NAYNTS

571 waznsasuwlasiusIan

o

Concepts, policies and strategies of products, new product
development, creation of product differentiation, product
positioning and decision making related to product items, product line,
and product mixes, developing strategies for each stage of product
life cycle, pricing decisions including factors influencing price
determination, selection of pricing methods, pricing strategy

formulation and price changes

N1SAANITNITANIINUY 3(3-0-6)

Distribution Management

ANTIATIEIRULALNNTIIUAUNITIANSIUTDINIINITINT MUY WAy ANg
Famsmesnuladafnddaieadestunisinduls lunsdentominis
MUY N15UTTAIUNU NMTAIVAN LATNITUTELIL HATRININNITIN
§We SWRIN3e8NUUY kagnsIaLRUNsAEiunslunisdanisle
guUNIL NM3AIUAYN kavanduyuluNIINTEAIefEuA

Analysis and planning of distribution channels and logistics
management related to decision in choosing distribution channels,
coordination, control and evaluation of distribution channels as
well as designing and planning for supply chain management,

control and costs reduction in distribution of physical g¢oods
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05-211-706

05-211-707

N13338NINANUALNITIANITITUUTDYA 3(3-0-6)

Marketing Research and Information System

nszUUMTIdensnan tneidunisldadfdessgnditon1siing e
LAZINUNUNINITRANN UTZNOUAIEY NITLUIAIURAIN NITAIAUA
AUAUINARA Y NSANEININANEAl N15ILATIZIAUTENDU aznIT
Anniuaginausdoyariiel fiuuuimislunsdndulananisnan
TRSesTIITeINTITemensnann

Marketing research processes with emphasis on application of
applied statistics for analyzing and conducting marketing plan,
market segmentation studies, product positioning, image studies,
factor analysis, analysis and presentation of data to be used as

guidelines in marketing decision, marketing research ethics

ANSEUNUINITAANITNITAAAENY TN 3(3-0-6)

Seminar in Modern Marketing Management

nsedusiedslagmuasioniadii 4 nanisnataiiintuly urag
anunisal wazluusavnsdlAnuwilagituinisusegnd nMsdnemgud
LLa‘”Maﬂﬂ’]iG}’N 9 mqmiwmimmmuﬂsﬂummLﬂi’lvma wAludeym
fAnTusteialesssy sarinmsdnwideieuioatunisuims
mima1mamiwuwumsmaauwaﬂmaLﬂmsuuiwﬂuﬂmquu

Discussion on marketing problems and opportunities occurred in
different situations and case studies with emphasis on application
of marketing theories and principles in analyzing and solving the
problems ethically along with special topics in modern marketing

management currently emerged or changed
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05-211-708

05-211-709

NagNSNIsAAIANINGA 3(3-0-6)
Digital Marketing Strategy

nslddeninea dedsnuesularl sudunieailofldadianagnsnisaann
AdneauaznagnsnsasawusuAiuIvdmTuesAnsswIn i uazian
TngAnwmaia nseumnudnidosldiulugaamnssy  waziana
#nenmvespdneamaluladlunisifindnainuaiusavesnisdanis
NN19RAIAVBIAUATLAZUTANS i']ll‘l?lgﬂﬁﬂw’lﬂ’lﬂﬂa‘lﬁluwﬂaﬂ‘da\i
nguihmineifnaannaluladvesdendneaiiudsuly uaziiasie
Hanealumln fezintuluewian

Using digital media, social media and tools to build digital
marketing and Web branding strategies for large companies and
small, identifying techniques and frameworks to generalize from
the existing successful practices, evaluation of the potential for
digital technology, especially the Internet, to enhance the
marketing of goods and services, given the way marketing media
are evolving and patterns of consumer engagement with media
are changing, in addition this is to anticipate trends that, while
novel and relatively unexplored today, will be mainstream in the
next decade

N153ANIATIRUANTINALNS 3(3-0-6)

Strategic Brand Management

N133ANIINALNTATIFUAIVDIDIANT eademnadlauaranuddy
lunsnunukazUseiliunagnsnsnaun  Anvingud  lueauay
wisadllunsdadulasine vhlfausoadanardnnisnsaudildeds
fiuszansam wasnzaufuusilayULUUTANFNIfuTesesAns

The important of branding decisions faced by an organization, to
increase understanding of the important issues in planning and
evaluating brand strategies via a learning of theories, models, and
other tools to make better branding decisions that will improve
managerial decision-making with respect to brands toward
relevant for any type of organization
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05-310-601 N1SUTMITINVEMTULUTINT 3(3-0-6)
Business Management for Executives

VANNITAUFIUNNNITIANTT N1TAAIA MUY NSRNKAENI¥ISINgY
g3na nandusetnuimsluesinisgsia Tneguduiiunuimvesianssy
a9 9 wazn1silUlglnAnUsElasuRents USMISUUUTUgIUTY

IYTITUNNGINT
wnewn  nsUseliunaindne lhassauazwuudu
S - wola (Satisfactory)

U - liwela (Unsatisfactory)

Fundamentals of management, marketing, accounting, finance,
and business English for executives in business organizations, roles
and utilization of those management activities, based on business

ethics
NB. Students’ performance is graded as:
S (Satisfactory)
U (Unsatisfactory)
05-310-602 N15AATILHTINATIUTUI 3(3-0-6)

Quantitative Business Analysis

nszvaumsandula wazdnismsieseinBelsunaunlddunuinislu
n1sundeyniniegsia lesdmadaadadiansussenduazluswnsy
ddagunlszendldlunmsiiessiuaznisdndulaiiugsia Ussnausae
MIAATIENINAUNY MInensal ngufnsandula lWsunsudady i
WUUAUAIAIARY  N1TUTUITLATINTG TATITI89IY AILUUNITVUEY  thas
NMSAINUAIY

Decision-making processes and application of quantitative analysis
to solve business problems by means of applied mathematics and
computer software with consideration on break-even analysis,
forecasting, decision analysis, linear programming models,
inventory control, project management, network, model

transportation and assignment
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05-310-603

05-310-604

05-310-702

N133nNTSLBINAYNSEMTULUTVINS 3(3-0-6)

Strategic Management for Executives

nszvaunnslunisdansidenagndseiugs laesatufinnsdnduey
Srere1d UTENauie NMsIEganagns n1sdinagnslugnisufn
Tnefinnsanseazdoansluuinismnunnagnifivanzay dofansi
fuduniluannzuindonfiuaneis siuds Jymifnanannuunneig
MITMUTTTU ﬁ?ia%ﬁwa&iami’muwuﬁ’nﬁuﬂaqwﬁ‘ STUIAREY
AFUFITUNNGINALUTTEINAUIALUNITUITRIAN TR NS AR S

Strategic management processes at top level with an emphasis on
long term operations, strategic planning and strategy
implementation, appropriate strategy formulation in different
strategic environment including different culture, business ethics

and corporate governance

21U8uisIVYgINe 3(3-0-6)

Business Research Methodology

N1533853Rd mTUFUIMS Usenaunie n1siligulasans N132190HY
Tassnns s208UiAde ilemsuszyndlilunisideniagsia Tasfnw
FAuNTIATginsadacelusunsudnsagunead awnsasiung
NTIATIEN waragUnaveINTITeliegaunauNeg

Business research for executives such as project writing, project
planning and research methodology applicable to business
research problems, statistical analysis by statistical software

packages, interpretation and conclusion of research findings

N15AUAIDESTS 6(0-0-18)
Independent Study

MsdavhmsfuaidaszuariiavernanunsAnuAuaivedlasinisi
mumiﬂﬁmmmaiﬁmiﬁﬁug]LLasuaﬂmmaéﬁﬂ‘%wmazmumm
WAL UYBIAMENTTUNTABU

Research and presentation of individual students’ projects under
the supervision of advisors and approved by the examination

committee
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05-310-703

05-311-601

05-311-702

Anendnus 12(0-0-36)
Thesis

nsdnsiidouazBouinerdnudaelénisaivquguareseansdi
USnwn waziuauiureuesauenssunsInednusilasuns
LGRS

Individual research and thesis under the supervision of advisors

and approved by thesis examination committees

weAnssUIANTaNe T 3(3-0-6)

Modern Organizational Behavior

WUIARR mqummiumimumuuma iu@‘Uﬂa@J FEMINNAULAY
FZAUBIANIT FIUTNNGANTIUNIAIUDTETTIN wumamawqmﬂiimmi
euneluesnns Anwrmuianela iy iauaid migﬂﬁ] N394
Wudn nsuadamn anudands Anuduiusiausssuosrnisuay
UsednSnn 209ngusIunnsandula wazn13AIuANMUNGANTIY

Concepts regarding behavior at individual, group, and
organizational levels, ethical behaviors affecting the following job
behavior within an organization, job satisfaction, morale, attitudes,
teamwork, problem solving, conflicts, relationships between
organizational culture and group efficiency, as well as decision and

control of behaviors

ANSIATITALALAITUSHISIASINS 3(3-0-6)

Project Management and Analysis

NANNITUIMITLATINGG UTenoumie ﬁ’]‘lﬁum{]mmLLaziquiJiza\‘iﬁsum
1ATIN15 N15IATIEN N159190HY N15UTEITUNG N15USUUTelATaNIg
Tnsianizn15usmslAsInIsnIuszuUTes PERT  way CPM 52391
msanwnanuullldvedlesins waznsmunulasanisiuguuuusn ¢

Principles of project management, defining problems and
purposes of the project, project analysis, planning, evaluation, and
improvement, project management based on PERT and CPM
systems, feasibility study of the project; various types of project

controls
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05-311-703

05-312-604

AIVINLAYNIINITIANIS 3(3-0-6)

Special Topics in Management

nsUszgndldmnufiiedrdunisdnnisiiiedinsiziaaiunisaiuas
MUHUFINY Usenaume n1sdinaulamuuinianisuitym nsaena
gnslunsgsiamnzanlaoidunisiivssidudymiiiiaula 1u
Jagtudnunsuiuediuseg LLazé’qLm']W‘Iﬁﬁmmmﬁiu@aﬂﬁﬁ’amuﬁq
AnwrannsalAnwang o

Case studies, discussion and application of management
knowledge in analyzing situations and business planning, decisions
in formulating guidelines for solving problems, and appropriate
use of strategies in business with emphasis on selected interesting

current issues

TSAMINTHENTUYWE TG 3(3-0-6)
Advanced Human Resource Management
miveInsEUIUMIIANIMTNeINsIYwd MINauUiI§aRy N3aTI
nsAndan MsHNaUsUKaTimUY NMsUsElluRan1TUJURMY N15UIMSs
AIaTRUABY MTIFENTNeNTUYwd MITesendymuastataugs
Tunsdamsnsnensuyed Bmsuidymuaznsdadulaifiormun
LI iTRdmuNMsianminensuysdiualionazdulunuvan
WYTTIUNNGINWALUTIINAUA

Functions of human resource management procedures, man
power planning, recruitment, selection, training and development,
evaluation of job performance, wage and salary management,
research in human resources, analysis of problems and conflicts in
human resource management, methods for problem solutions
and decisions in determining practical sguidelines for modern
human resource management in accord with business ethics and

corporate governance
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05-313-601

05-313-602

n133nN1sNsURURANMsEmTURUIIS 3(3-0-6)

Operations Management for Executives

nsaedulalumsitadenmsudnauildlunisnuny nMsauaunIREn
Alinauvesesrnsiinlsednsnanazseansainasge lasendy
wAdadadSinasg 4 ieldlunmsideniinelseny mnadadssny ns
ONLUUAENITNAR N514AT18WTS wazdumeun1sviney msvels
$18TU NITRUALELNITHER N15ANUAAITILT I N13AIUAN
TrgAuskardunaunde aaoRIuANTSNAY 9 fid1f dmsunisdanis
MsU{URNT

Decisions in employing production factors to plan, and control
production and operation for maximum efficiency and
effectiveness, quantitative techniques for selection of factory
location, factory layout, design of production lines, analysis of
methods and  working  procedures, work  simplification,
determination of production plans, wage and salary setting,
controlling raw materials and inventory, and other key activities

for operations management

n1sdanisladaanduazldauniu 3(3-0-6)
Logistics and Supply Chain Management

amsannsdanisladafnduagisldgumudaudnszuiunisiudy
udsfuilng msfmuniidavesaniulsznouns  nsdanisaa
FioanIsiie MIaukLNINEINT MsnuaNn1siviavesiagiu n1sdam
mMsmuaNAuAadsdufuagmadsuiiengiu sruumInszedudn

D.

FEUUNNSVUES NITINKY N1TES19 LLagﬂﬁiﬂﬁUﬂﬂJﬂigUQUﬂﬂiﬁi’N 7

a

RendosfunmsuduasmsiadiuTandaudgadiin (fmafv) Tugga
LAANITUSLAA

An overview of logistics and supply chain management,
determining the location, managing demands, planning for resources,
controlling the flow of raw materials, controlling the merchandise,
inventory management and raw material movement, distribution
systems, transportation systems, planning, creation and control of

transportation processes and materials handling
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05-313-605

05-313-704

miﬁ'ﬂmsqmmwu,a:mil,ﬁuwawaﬂ 3(3-0-6)
Quality Management and Productivity
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Definitions and concepts of quality management, statistical
methods in  production process control, modern quality
management, quality management techniques in leading
industries; total quality management, importance and definitions
of  productivity, productivity —management and analysis,
productivity in terms of value added, techniques and simulation
models of productivity improvement, organization management
and productivity management, and human resource development

in total productivity management

N133ANTITUIANITURAzWALUlAE 3(3-0-6)
Innovation and Technology Management
szuunisdanmsmaluladuazuinnssy nsiintuvesuinnssunay
walulad nslldungautanssulududuazuinig audAyves
winnssumalulagnon1sutetu NseUIuMIUIANTIY BIAUSENOUAN 9 VB9
Nagnswinnssy  AMuIMevainsanaulanuuinnssy ludumuas
UIMI NMSIVUAKAZNTES MNAENS N15IANIATUMTITeuasimw 113
WaunanAnelul AuTInde NTARULTINNYY Lazn1SHER
Systems of innovation and technology management, occurrence of
innovation and technology, ways to achieve innovation in products
and services, importance of innovation and technology on
competition, innovation processes, components of innovation
strategies, the challenge of decision regarding product and service
innovation, determination and creation of strategies, management of
research and development, new product development, cooperation;

commercial development and production
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05-313-705

05-410-601

05-411-602

WL AENINITIANITIANTINFIND 3(3-0-6)

Special Topics in Business Engineering Management

mMsUszgndaNEiuing 9 MAsatunsuimsgnanunssy ildluns
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ﬂ’]iﬂiu(ﬂ‘lﬂﬁmLﬁEJuLﬂﬂﬂ’J’]ﬁJﬂﬂﬁi’]\‘iﬁﬁﬂ V]\TIUG]’Mﬂ'ﬁLLﬂ{jiU‘VI’]LLau‘W@Ju’]
D9ANNS IG]EJL‘LJ‘LJﬂ’]Sﬁﬂ‘BW‘VI@NLu‘UﬂWiE}ﬂU3’183')1JﬂuiusﬁULi‘°clu

Discussion and application of knowledge in industrial
management, problems analysis, solutions, and industrial works
improvement with focuses on creative thinking development in
finding solutions and improving organizations

n13UsyBuIMsade T 3(3-0-6)

Modern Managerial Accounting
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T 113303 11991890 MTAATIEE NsAaudaYaiuY N15UTIS
é’unmﬁammmmu dns AuAx Usellunaavdnauls

Professional ethics, the changing roles of managerial accounting,
measuring, recognizing, reporting, analysis concepts and interpreting
cost information, cost management for planning, directing, controlling,

evaluation and decision making

A15IATITHIIBIIUNTRY 3(3-0-6)

Financial Reports Analysis

MIaseinenumsduieldlunisdnauls iansenuifdesunistu
nslduleuign1sdydlunsiATenaunsRuYe AR gAAIMNTTULTY
an NsUsEynAgelITANTUNITIATIEIRAENITNEINTAUNINITREY 62
wuun1sUseLliuyarnanis

Analysis financial report for economic decision, effects of accounting
policy to financial statement, accounting practices different from
accounting standards and their impacts on accounting reports, adjusted
financial statement for analysis, use of auditor’s report; use of
consolidated and separated financial statement for analysis, disclosure;
in-depth study of individual industries’ financial statements; software
applications for financial analysis and forecast; business evaluation

models
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05-411-603

05-411-704

05-412-705

N15URYAIENINNYITINA 3(3-0-6)
International Accounting

AULANFNNNNITUYTTENINUsTINA ﬂﬂiﬁ'ﬁg%l,?{mﬁ’uqiﬂﬁﬁmwdw
Uszine Jgmnisimuasiatou nsldssnumensiduiiodasig
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LAENYMUNBTUANANITY HANTENUTBATUATIAIUTEIMAR NS TRYT
WAZNIIWAUNIBITINN T YTV @ TUITI TN Z I TENA
Differences in international accounting, accounting of international
business processes, problems in transfer pricing, using financial
reports for financial report analysis and international business
management, related tax issues and different laws, impacts of
foreign currency on accounting and professional development of

international accounting associations

MdantAENI9N1TUYTNITRUY 3(3-0-6)
Special Topics in Financial Accounting
Uszinutagiunianisda@nisiu wwidanien1siagdnisiiu ns
ﬁmimmmgmmiﬁ’zy%ﬂm;ﬁ’uiummﬁﬂzymLﬁmﬁ’wé’ﬂmiﬁzﬁ n1s
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1IN3FIUNSUYTVIENTFOITNT NMFIATIRIRIFINNTURTaTUIn
WAEINUINITFIUNTURYT

Current issues of financial accounting, consideration of current
accounting standards for problem solving in accounting principles,
comparison of Thai accounting standards with international and
the United State of America accounting standards, analysis of the
appropriateness of the new accounting standards and the

accounting standards draft

RITaNLABNIINITUYTUITNS 3(3-0-6)
Special Topics in Managerial Accounting

U
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Special issues and innovations in managerial accounting, cost
accounting, strategic cost management, and research in

managerial accounting
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05-413-706

05-413-707

05-510-601

ﬁ’)‘ifaﬁLﬂﬂ%ﬂﬂﬂﬂiﬂ’]ﬁﬂ’]ﬂi%ﬂ@d 3(3-0-6)
Special Topics in Advanced Taxation
Jymandensvesesdnsgsnadmundluliiiyana Larn18dug M3
MIUHUNTE AvIILANATErIandnnstyTisusesiiluuasnguane
188105 Uszanaiuning Aiininey) ANTdY LagAnaulom3evss
AFUATINING

Tax issues of business organizations in terms of income taxes and
others, tax planning, differences between generally accepted

U
3

accounting principles and tax laws; Revenue Code, court’s
decisions and judgments, tax rulings from the Board of Taxation
and the Revenue Department

WadaniAwn1n1saa Uty 3(3-0-6)
Special Topics in Auditing
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Special issues and development in auditing standards, corporate
governance, audit quality review processes, and ethical issues of
certified public accountants

szuutaaestuayunisdiadula 3(3-0-6)
Information Systems for Decision Support
UNUIMIBITEUUATawnAlun1sUUROY N15USMs waznagnsiu
93ANS LuANLARluNTRRLILaEMsUTIMININeINTANTEUIMA N1
Useynivedsy UumiaummwaauuauumamLuumimqasm] n13
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Roles of information systems in business operations, management,
and organization strategies, concepts of development and
management of information systems resources, application of
information systems for supporting business operations, management
decision making, collaborations in e-business environment, and
strategic competitive advantages in information and resource
management, procedures in management decision making and the
use of information technology for supporting the decision processes,
comparison of various software applications regarding to decision
support systems, case study analysis with focus on applied
decision support system
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05-511-602

05-511-603

05-511-604

nswasEuUEuayunisangula 3(3-0-6)
Decision Support Systems Development
fimunszuvatuayunsinauladniuineuins 1Wussuuilidoyaids
U%mmﬁléfmﬂumag']u%’azdaﬁ'amﬂmaiuLLazmauaﬂaaﬁmLﬁaéﬁw
Fusmslunssuiumsindulalaenisuszendiufndanguiane o Wiy
A01UN13I93

Developments of management decision support systems with
quantitative-based information derived from one or more databases
within and/or external to an organization to aid management in the
decision-making processes - application of theoretical concepts to real
world situations

waluladdaya 3(3-0-6)

Data Technology

wnAnAIfuMsesnuuY Msld wazaieszuugudoya uazinadad
\Rerdasiunmsesnuuutaznsaiislsunsulssynddundsteyauay
pandeya Hufmuuenisafunsianisuaznslidoya nsinsed
Uszananaoaulay] uwiidn wisddle LLazmﬂﬁmﬁ'mﬁumﬂmﬁﬂsﬁaga
Concepts of designing, using, and implementing database systems,
concepts and techniques related to designing and building data
warehouse application and data marts, management and use of
data, online analytical processing, data mining concepts, tools and
techniques

NITUTHTNTWEINIANTEUNA 3(3-0-6)
Information Resources Management
nagnsnsldnumalulagansaumeluesing n1snsgigsianaznis
dan13A1u3 N1stdusTNIsanTauma nndlsuatguen A1ldany
TIMUATDY LE1UBIRINTT NMTINHUTEUUETAUNA LAZATIATIIIMS
nagys Mavszanaumafiumsamumanaluladansauma n1sdnnis
Aeatuyanainsnasnumaluladansaumna ngud iluifeatunns
UTIILATINIG WaZMALANITUIIISIATING

Information Systems Strategy in Organization, Business Analytics and
Knowledge Management, Use of information systems services from
external sources, total cost of ownership, planning in information
systems and strategic analysis, estimation of information technology
investment, management of human resources in information

technology, theories and techniques for project management
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05-511-605

05-511-606

msﬁ'ﬂmimwL?iﬂﬂLf“iafsﬁ'um'mﬁumﬁuaaﬁﬂ'aga 3(3-0-6)
Information Security Risk Management
in3eailolunmsiiargiidaTnaifeatiuanudss mslnseiulay
warlsvesisnisuasmaluladfisgdivanauideaioatuanusiung
vaataya Usznaumismalulaglunislesiunisynsn aneigusinea
NSNSTARULAEN1T0ATHANU N1TATIFARULAZANSNITNDToYA
msfAu madhdsulsunsuagisnsmanaiafiaztunldidfe ey
nsasuuazyilvszuiianuiunsgs AnvidesziiAeafunsdifinw
masumsiuasestoya

Tools for quantitative analysis of risks, costs and benefits of
methodology and technology in reducing information security risks,
technologies for threat prevention, digital signatures, encryption and
decryption techniques, authentication of access privileges, recovery,
security policy and techniques for applying information system security
to the most beneficial for the organization, analysis of case studies in

information systems security

gsnadiannseling 3(3-0-6)
Electronic Business

aa o W ¥ a a a ¢ A Y a a
walulagNdAgyneinugsiadianmsetindiieatuayunisuimsssialy
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Important  e-business  technologies for  supporting  business
management in the view of e-commerce, attributes of e-business,
network structure and e-business communication protocols, network
and e-business security, access control and authentication, encryption
techniques, digital payment and financial, e-business server and web

programming language, search engine, e-business for software, and
solutions for software problems in e-business
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05-511-707

05-511-708

05-610-601

NIINRHUITEUULTIING 3(3-0-6)
Object Oriented System Development
n1sUseynAldnsruIuiiAldeingluniseanuuy JAsIeniazaing
TUsunsuuszgndsefuusssn wufsfuniseenuuuideingiteily
a¥esruvegnaiiUsyansnin Turessiuieatiunmsinns
Application of object-oriented paradigm in designing, analyzing, and
constructing enterprise business applications, with focuses on object-
oriented designs, efficient implementation of the designs, and

management issues

WIVINLAYNIITZUUEATAUNA 3(3-0-6)

Special Topics in Information Systems

WidafiiAuviigrfun1sAnvITugInIeAIuTEUUANTAUNA T
wasuwlaslusmumalulagniaaulu o

Special topics in advanced study of information systems being

subject to changes in state-of-the-art technologies

N13UIMSNTRUEMTUGUIVNS 3(3-0-6)
Financial Management for Executives
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Finance executive role and responsibility towards stakeholders, corporate
governance and ethical issues in financial management; financial analysis,
forecasting and planning, financing strategy, and working capital
management; time value of money, risk and return, discounted cash flow
valuation and capital budgeting, capital structure, cost of capital, and

dividend policy; corporate restructuring, mergers and acquisitions
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05-611-602

05-611-603

N1TUTWIINITRUSUIANS 3(3-0-6)
Bank Financial Management
FannmItazaandeswedgiiasuias sUMsRusuImSLaE NN
Ugy¥sunmsanna wlm‘vmﬁﬂﬁsuméu%mimiL3u6u1mi nsUTEIU
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MISUIANTHAZNANSITINAUaTIAEI TS

Banking innovations and risk, banks’ financial accounts and
accounting rules, role of financial manasger including bank
valuation and performance assessment, bank risk management,
bank capital management and capital structure, banking

business ethics and good governance

N133ANIINITAINU 3(3-0-6)
Investment Management

paran1sdu dunindlunainnisdusaziaiodionianisdu n1s
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Financial markets, asset classes and financial instruments,
applications of financial theory to investments, security analysis,
and investment strategies, portfolio optimization, security pricing,
and application to problems in contemporary financial practice,

techniques of investment performance evaluation
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05-611-604

05-611-605
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International Financial Management
NSUTMINTRUTENINUIEINATINATUIA #a1nUIITIntunsuae
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International financial management in multinational enterprises,
foreign exchange markets and transaction exchange risk,
international capital budgeting decisions, exchange rates and
cost of capital, valuation of direct foreign investments,
corporations in  emerging markets and political risk, risk
management, managing foreign exchange risks, financing large

projects in developing markets

nsdansAMuE IS UG U 3(3-0-6)
Risk Management for Executives

ns¥aarndssuarauldutuey n1suinisanudedduanidy
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Risk measurement and future uncertainty, risk management in
major financial organization, project, financial, liquidity, market,
credit, operational, and capital risk management using risk
techniques based on mathematical, engineering, and statistical
methods, corporate crisis management: financial crisis and
unexpected meltdown of the financial system, corporate

governance in risk management
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05-611-706

05-611-707

duuumiateinalisnian1siRu 3(3-0-6)
Seminar in Contemporary Finance Topics
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Application finance theories and concepts in corporate finance
decisions, time value of money, risk-return tradeoff, securities
valuations, cost of capital, capital structure, capital budgeting,
long-term financing decisions, working capital policy and
management, financial analysis and planning, mergers and
acquisitions, dividend policy, special finance topics including
corporate governance and finance ethics issues by using cases
study, class discussions, and presentations

femensfutuge 3(3-0-6)
Advanced Finance Research
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Recent research issues and trends in finance, reading and
analyzing  finance related articles, research problems
formulation, research methods in finance, finance research
areas; corporate finance research, research in behavioral finance,
empirical research in finance and interactions between firm-level
fundamentals and financial markets, research proposal
preparation, class discussions, and presentations
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05-710-601

\ATHFANEATEMTURUIMS 3(3-0-6)

Economics for Executives
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Application of macroeconomics and microeconomics to business
administration, demand estimation, analysis and estimation of
production, cost analysis, market structure analysis, theory of price
determination, economic indicators and forecasting, impacts of

economic fluctuations on business sectors
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